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Chobani Greek Yogurt 
Print & packaging

Packaging Proposal
Creative Direction — Paulina Reyes
Art Direction & Design — Ellen Flaherty
Food Photography — Gentl & Hyers

Chobani Soho Café Cold Brew Campaign
Creative Direction — Stephen Jung
Design — Ellen Flaherty
Food Photography — Maren Caruso

The Chobani Table Recipe Collection
Design Direction — Ellen Flaherty
Design — Iva Mileva
Food Photography — Francesco Tonnelli
Art Direction — Lynsay Reynolds

2014 — 2016











1MSQFT — One Million Square Feet of Culture
Exhibition identity

One Million Square Feet of Culture: A Survey of Culture by Windows  
is a series of guest-curated pop-up exhibition spaces sponsored  
by Microsoft Windows, showcasing art, food, technology, film, music  
and fashion. Each event’s total square footage contributes to the  
series’ goal — one million square feet. 

Credits
Agency — Mother
Creative Direction — Michael Ian Kaye
Design Direction — Mark Aver 
Design — Ellen Flaherty, Betsy Tsai & Jason Miller
Photography — Thomas Prior

2013
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Aïzone 
Advertising

Annual Summer Sales Signage  
Aïzone is the youth-targeted offshoot of Aïshti,  
a luxury department store based in Beirut. 

Credits
Creative Direction — Stefan Sagmeister
Art Direction — Jessica Walsh
Design — Ellen Flaherty
Photography — Santiago Carrasquilla

2013









Create Serendipity 
40 Days of Dating — Day 10

Forty Days of Dating is an experiment in finding romantic love inside  
of a long friendship by NYC designers Jessica Walsh and Timothy 
Goodman. Tim and Jessica asked dozens of designers from around  
the world to contribute typographic phrases to help them illustrate  
their romantic hopes, fears and frustrations.

Credits
Creative Direction — Jessica Walsh & Timothy Goodman
Design — Ellen Flaherty

2013





Oroboro 
Production company identity

Oroboro is a Los Angeles–based production company founded  
by filmmaker Adrian A. Cruz (SyFy’s Ascension). 

2015





Griffith Observatory 
Cultural & educational identity

The Griffith Park Observatory has been a Hollywood icon since  
the 1930s. This speculative mark nods to the switchback hiking trails 
leading up to the domed Art Deco/Beaux-Arts structure — and the 
celestial bodies orbiting overhead.

2011 — Speculative





Constellation Grid





Carland 
Film festival identity

The city will never be fully understood by those who cannot move fluently 
through its diffuse urban texture. So, like earlier generations of English 
intellectuals who taught themselves Italian in order to read Dante in the 
original, I learned to drive in order to read Los Angeles in the original.
Reyner Banham, 1971 
Los Angeles: The Architecture of Four Ecologies

2012 — Speculative









Thanks! 
Want to see more? Get in touch!

eflaherty@gmail.com
ellenflaherty.com
323 450 6962


